Creative/Art Director
Xfire

February 16, 2006

Dear Creative/Art Director,

As a rising senior graphic design major at Moravian College, Bethlehem, PA,

| feel that | have the potential to add a great deal of personal style with

attention to readability to the Xfire staff. If your are looking for a young, fresh, and
enthusiastic graphic designer, then you should consider me.

With a background in gaming and graphic arts, | believe | have what it takes to be
a great addition to your staff. | am a quick learner, and your department seems like
it would be a great place for me to put my skills to good use.

Enclosed are some work samples for your consideration. | am available to work
twenty hours a week and | would love the opportunity to work along with others
at Xfire.

Thank you very much for your time,

Sincerely,

Theodore R. Colegrove




Theodore R. Colegrove

2740 Fairview St. Bethlehem PA 18020
484-225-6095 primerx24@gmail.com
Xfire: primerx24

Education:

Bachelor of Arts concentration in the Graphic Arts and Design
Moravian College Bethlehem, Pennsylvania,
Excpected Graduation: May 2007, current Major GPA 3.72/4.0

High School Diploma
George School Newtown, Pennsylvania
June 2003, GPA 3.0/4.0

Relevant Professional Experience:

Art Director and Designer

Siren Design Tech 2004-5, 2005-6

Bethlehem, Pennsylvania

http://www.sirendt.com

Founder and head of a small design company

out of the Lehigh Valley creating logos,

large format prints, websites and other business related materials.

Co-Manager and Designer

StudioSouth, 2004-5, 2005-6

Moravian College, Bethlehem, Pennsylvania

Designer of brochures, websites, print items,
departmental campaigns, and other related materials.

Assisted in theconversion of the art history slide library to digital images, Summer 2005
Freelance Designer 2003-6

Recent Work Experience:

Moravian College - Work Study, Academic Years 2004-5, 2005-6

Center for Information Technology help desk analyst.

Staffed the computer help desk as a computer and network troubleshooter.

Design Lab assistant concerning the printer, network, software and computer problems.

Circuit City, Whitehall PA — Computer, Cell Phone, and Accessories Sales Associate 2003-4

Activities:

Multicultural Club — Academic Years 2003-4, 2004-5, 2005-6

Head of Design and Marketing (2004-6) and Secretary (2004-5) —
Created pamphlets, flyers, banners and the club webpage:
http://home.moravian.edu/students/org/mcclub

Footlights Musical Theatre Company — Academics Years 2005-6
Design and Marketing — created pamphlets, flyers, and Programs for shows.

Proficient in both MS Windows and Mac OSX Applications:
MS Word, MS Excel, MS PowerPoint, MS Outlook, MS FrontPage,
MS Entourage (Mac), and Internet.

Design relevant skills:

Proficient in Adobe InDesign CS2, lllustrator CS2, Photoshop CS2,
ImageReady CS2, GolLive CS2, Bridge CS2, Extensis Suitcase,

Adobe Type Manager, Quark XPress, and Macromedia Dreamweaver MX2004,
Fireworks MX2004, Extensions Manager.

Website Design: knowledge of HTML, CSS, PHP and mySQL
(using phpBB, phpNUKE, €107 and other Content Management Systems).

Skills:
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References:
Anne Dutlinger
Graphic Design Advisor
Moravian College
1200 Main St.
Bethlehem, PA 18020
(610) 861-1678
meadd01@moravian.edu

Susan Herschlag

CIT Help Desk Manager
Moravian College

1200 Main St.
Bethlehem, PA 18020
(610) 625-7668
herschlag@moravian.edu

Katherine Shear

CIT Help Desk Co-ordinator
Moravian College

1200 Main St.

Bethlehem, PA 18020
(610) 625-7929
kshear@moravian.edu

Gaming Resume:
Avid Computer (PC) Gamer, 1997-2006
Gamespot Complete Member, 2005-6

Games Played:
Day of Defeat: Source, alias: DeltaCo|Pr[iJmeR
Team: Delta Company

Counter-Strike: Source, alias: [GDNK] Pr[ilmeR
Team: Green Delta Ninja Knight

America’s Army, alias: =WSE=_Pr[i]Jmer
Team: We Speak English

Counter-Strike 1.5 Team Leader

(first part of the season)/ Webdesigner

CAL-O Winter Season 2004

Team: [TFA] Two Fifths Asian, alias [TFA] Zildjian
http://tfa.sirendt.com

Relevant Skills:
Counter-Strike 1.5/Source Mapper

Using Valve WorldCraft/Hammer
Created “Subway” and “Room” Screenshots
and map (.bsp) files upon request.
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Logo |

Hawk Music Center
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T-shirt |

Hawk Music Center
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ONLINE

Multicultural Club of Moravian College
[ logo was also made into a t-shirt ]

The Multicjl&lltural Club

CHANGING ONE MIND AT A TIME

Website

Multicultural Club of Moravian College

http://home.moravian.edu/students/org/mcclub
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March 2006

Date / Time

Events this Month: 1

Qur mission Is to expand the knowledge that our peers have about one another’s ethnic and cultural backgrounds...changing one mind at a time
We hope to achleve our mission by:

« Offering cultural awareness activities
« Sponsoring cultural Celebrations and discussions
. C

su[r[w[r]r]s
(2|34

s|ez|elslio]n
12[13[1eus e 2z
192021 z2] 23 2a 28
26|27 2828|350 |31
Welcome

Username:

priijmer

Password:
Login
I Remember me

[ Sianup ]
[ Forgot password? ]

Chatbox

Submit

& priimer
07 Feb : 14:32

Reset

& Anonymous
Feb : 07:06
Q003 work, effective layout
%, charles
05 Feb : 19:00

Awesome your site Is up!
Congrats,

with other campus groups
+ Hosting a diversity Issues electronic bulletin board
« Participating In community service projects

* Participating In LVAIC pregrams

In addition, the club will outreach to the minority community at Moravian and help oUF Peers with thelr transition. It Is our desire to encourage one another to o thelr best
Our meetings are Thursdays at 11:30 AM In the HUB REC Room.

How the club has branched Into an online community! You don't have to be a member of Moravian College or the Multicultural Club, we welcome a

To get started log In on the left, or If your new to our community please slanup

Tuesday, 14 March 2006 21:24

Online.

Guests: 1
Members: 0

On this page

Members: 14, newest: tankilio

Members Birthdays:
No birthdays today
Next birthdays
05/28 Wanderer (25)

09/08 Jennifer (21)
09/10 PasifikParadise (21}

1. welcome to the new Multcultural Club Site!

Donate!

Hit
0k, so I have put In a lot of time and energy Into this new |ayout In hopes It will make your Multicultural Club experience better! So, please If you have any questions,
cencerns, or pralse (haha) be sure to post It In the Drop Box on the Bulletin Goard.

Things to check out! (and get used to):
Bulletin Board

meeting minutes
Club Fvents Calender

~Ted aka. primer

> Fosted by prlilmer on Saturday 04 February 2006 - 03:47:18 i @ Read/Post Comment: 0 ¢ gy

Please donate, This site
takes a Iot of hard work
and It Is not free.

=

DONATE

Conflict In the Middle East

There are several current events In the Middle East right now that Could have Strong Implications for the regions fUtre. HamMas won Several representative seats in the
Palestinian government, violence £rupted In rESponse o OffEnsIve cartaon drawings of MUammad, and ISraell prime minister Sharon IS In critical medical condition. For an
area beset by conflict and turmoll, every change or Incident can have serlous consequences that are complicated and difficult to predict. I've started a forum thread for people
o discuss any thoughts or opinions on this topic that In an expanding, Interconnected world community, has relevance to all of us.

Submitted by Wanderer

Discuss this In the forums: &

 Posted by pr(i]mer on Monday 20 February 2006 - 22:45:09 ) @ Read/Post Comment: 0 ¢ gy

e Gotapsge: [1 ¥ [
04 Feb : 18:31 Forum the Bulletin Boara!
hey there

Thread Poster Views | Replies Lastpost

pasifikparadise
. gedy oD . pasiflkparzaise
04 12 @ |Irageay in the Phiippines (The HUE) pasifliParadise 23 3 e g o
nice looking site
ot tankillo

@ priimer © | new Members! (niraduce vousay erlimer ® o Wed Feb 22 2006, 09:06AM
04 Feb : 04:38 ot
1 finished @ | conflict in the Middie East ion of the weekl} Wanderer 14 1 s ket 30 D008 D6-08011

Threads: 5 | Replies: 12 | Views: 78
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Elements

Retail Profile:
Targeting Design

Magazine ran a Target Stores ad showing

an aloof model in @ boatnedk shirt (pricéd at
$9.99) doing something decidedly atypical to her
haii—cimping it with a waffle ron (524.00), People
took notice. That ad was soon followed by one show-
ing a stylish woman weaing wrenches and another
i paper dip blouse, People noticed them tao by
the time Targetrolled out a housewares line designed
by world-renowned architect Michael Graves, the
discount retaller had generated enough double-takes
to give the entre country whiplash:

ﬂ bout 18 months ago the New York Tirmes

The effect was exactly what Target warted

~ "When people go inta Target, they don't expect to

' seethatit i as greatas it says Minda Gralnek,
Tatget's Fashion Creave Divector. “They thik of i
as a discount store.” Founded in 1961, the same year

| thet CMart and WalVirtwere born the Minnesgolis-
henclquarteied company wanted to cispel the wely
el belie thatal thres discount giants ofered

! Fl

Identical merchandise. Entry nto the New York metro
area provided Targetwith the opporunity.” Ou irage
campaign was launched because we were going Into
many markets where people werer't familiar with us
or what they can get at Target I you tell them it is a
WalMart or K-Mart, you aren't giving them the right
description,” Gralnek explains. Hence, the ads reated
by Kirshenbaum Bond & Partners in Manhattan, which
row appear monthly in upscale publications as Texas
Moty Elle and Mademoiselle.

That thinking led Target to pursue a strategy
based on high-end yet affordable design. Historically,
design has been the most important aspect of etail-
ing. The great products of recen years—the VW Beetle
and the revised Appl e computers—were all abat
design, Target wanted the same Impactand partnered
with Michael Graves to do it With the common belief
that good design doesr't have to be expensive, Target
decided to create original desigrs

Print

Elements magazine
[Publication Design Project]

L

With Michael Grawes creations adorning its shelves and
fashion nymphs modeling its air filters, Target is betting its
brand on fun, unpredictable and affordable designs. Based

$40.4 billion, fiscal 2005 on the results thus far, Americans appear to be buying it

860

Approximately 166,000

Garden Fumniture
The success of Graves' home
décor products led Target to invite
him to design for other merchandise
categories such as garden furniture.

Made by Black & Decker
Graves transformed the
utiitarian look of kitchen appliances

Classic Style
A simple, understated

elegance in design and material is

evidentin this wine rack.

much-acdaimed ardhitect and product designer and Princ-

eton University professor, Graves is revered in elite design/
museum cirdes. But Graves quickly adds that the product’s price
point doesn't affect how he designs; the design energy is the
exactly the same whether the procuctis for Cartier or Target,

The choice of Michael Graves was a lofty one, however. A

But the kinds of products you find in a Target store are
basic items that customers go back for all the time. The custom-
ers have the same lifestyle and privileges as those who shop®
at Nordstrom. If the same clever, bright, ideas are offered with
credibility or authenticity, then people will respond.

Even before Graves, Target sold trendy; upscale
merchandise such as Calphalon pans. However, unlike gourmet
spedalty shops Target depen

Th produicts however, are sold i specially
‘deSigred boes featuring Graves' signature biue color and dean
coniempotary araphics emphasizing they are exclusive Target

ideal aifti

Wit and Whimsy
The playful tilt of the cheerful
yellow knob on the lid instill a bit of

Culinary Utensils

Graves' nylon kitchen utensils
pick up the oval theme in the easy-grip
aishioned handles The signature biue
packaging reinforces the impression of
high-end value.

Graves’ House Logo

Target Article

Knife Set

The oval shape is captured in
the Bakelite handles of this knife set,
giving a comfortable fit for the hand. It
is also echoed in the silhouette of the
wooden block holder.

AL TN

Y

All Target products within the Michael Graves Design Collection bear the designer’s distinctive house logo
and wavy signature. To mark its move into originally designed products, Target launched its Graves collec

such as toasters into a contemporary ('} whimsy into this sleek teakettle. The tion at the Whitney Museum.
design statement. These appliances are eqg s a reaurring shape in Graves’
manufactured exclusively for Target by product designs and the Identity Program

Black & Decker.

whistle on the end of the spout relies
on American vernacular to indicate that
red means hot.

Target's identity program is made up of three key elements-its bull's eye logo, signature red and slogan,

“Expect More, Pay Less.”




Abstract Digital Art

Personal manipulations

o
o
O
e
4
O
O
o
L
a4
o
a
o
e
\I

“Ninja” 1600px x 1200px

LIVE BY THE SWORD

DIE BY THE SWOQRD

FALLEN ANGEL

3

“Fallen Angel” 21 in. x 27 in. at 150dpi
“Die by the sword” 15 in x 20 in 150dpi
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